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Introduction 
Due to growing concerns regarding climate change, national leaders and manufactures around the world have been trying to find effective methods of reducing both carbon emissions and the dependency on fossil fuels. In this regard, Electric Vehicles (EVs) enable us to reduce greenhouse gas emissions in the transport sector, car operation costs in times of high oil prices, and fossil fuel dependency. Therefore, South Korean Government has announced plans to produce 1.2 million electric vehicles by 2015, and has the goal of registering one million electric vehicles by 2020. The Ministry of Environment is subsidizing EV purchases by approximately $13,900, and 10 major cities or provincial jurisdictions are providing additional subsidies, ranging from $2,800 to $7,400. However, up until now, there are only 117 registered EV charging stations and 2,707 EV users. Therefore, to stimulate Korean EV sales, we should develop a supportive policy for promoting the EV purchase, based on a clear understanding of customers’ willingness to buy EVs. Thus, the objective of this paper is to demonstrate Korean customers’ willingness to buy EVs, particularly for customers who have already experienced riding in an EV. The data stems from a survey conducted by the Korea Energy Management Corporation over October 1–31, 2013. All respondents were EV users in either Seoul or the Jeju region, and the total number of respondents was 180; however, in this study, the total sample data are 155, due to incomplete data modifications. With this data set, the paper specifically demonstrates who would be willing to buy an EV, based on several independent variables, including age, gender, job, education, income, and accessibility of charging station. To describe the topic, it forms four chapters, including the introductory chapter and methodology in Chapter 2, the result in Chapter 3, and the conclusion and limitations in Chapter 4.
Method
Logit Model.
Results
Based on empirical tests, people in their 30s are less willing to buy EVs than the base group (60s). In addition, students show less willingness to buy EVs than the base group (the researchers); however, specialists have a higher willingness to buy EVs than the base groups (the researchers). Lastly, the group that has access to their own charger has a higher willingness to buy an EV than others
Conclusion
The reason people in their 30s are less willing to buy an EV may be due to their social status. In Korea, 30s should save up to afford to have their own place to live in, prepare for weddings, and educate their children. In this regard, they might carry financial burdens. In addition, based on types of professions, researchers and specialists showed different attitudes to buying EVs. The high income level of specialists may allow them to have a greater willingness to buy compared to other groups. Lastly, if customers had access to an electric vehicle charging station, they are more likely to use EVs than customers who have no such access. Therefore, the Korean government should not only focus on promoting buying EVs, but also try to increase the accessibility to EV charging station. Above all, to stimulate EV sales, the government should carefully investigate the specific obstacles when individual customers decide whether to buy an EV, and how to overcome these.
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