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We compare the effectiveness of social comparison nudges on energy consumption when residents
pay for electricity and when electricity is included in monthly rent. Using a randomized control trial,
our intervention uses digital messages (text and emails) to provide residents with home energy reports
comparing their recent electricity usage with similar households. Our design allows us to investigate
the pecuniary and non-pecuniary impacts of a widely-used behavioral nudge. The average treatment
effects suggest that peer comparison nudges are less effective for non-ratepaying customers, implying
that cost-saving motives play an important role.

a  Department of Economics, University of Wyoming. E-mail: tcherry@uwyo.edu.

b Corresponding author. Department of Economics, Appalachian State University, 416 Howard St., Peacock Hall, Boone,
NC 28608. Phone: 828-262-6126. E-mail: mcevoydm@appstate.edu.

¢ Department of Economics, Appalachian State University. E-mail: mohrtm1@appstate.edu.

Economics of Energy & Environmental Policy, Vol. 14, No.1

I


mailto:akshayaj@andrew.cmu.edu



