Characteristics of UK consumers’ willingness to pay for electricity from renewable energy
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Abstract

Using a national survey of the UK population this paper explores demographic, attitudinal and behavioural characteristics of UK consumers who have stated a willingness to pay a premium for electricity generated from renewable energy. Using a number of ordered probit models it is found that such consumers have higher income, are better informed with respect to energy matters, show concern for the environment and believe individual actions can make a difference to environmental decay. In determining a customers’ willingness to pay a premium for renewable energy, attitudinal variables provide the greatest explanatory power, while behavioural variables performed poorly.  These results are consistent with the findings of recent North American studies and represent an addition to previous research on the subject in the UK. It is concluded that, if consumers are to shoulder a larger burden of funding new renewable investment through green tariffs, policy makers and energy providers must further engender shifts in attitudes by consumers, so that these consumers show increasing concern for the environment, a desire for more information about energy related matters and a belief that individual action can make a difference.  
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